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SPECIAL TO THE TIMES

en thousand index cards.
& That's what.Sylmar real-
tor Rich Weiler would be
dealing with today had he not
gotten a computer a year and a
half ago.
" Instead of using index cards,
his company, Really Profes-
sionals, now keeps track of cli-
ents by using sophisticated soft-
ware that sorts clienls into
various categories such as those

_interested in purchasing prop-

erty in a specific geographic
area, those interested in pur-

-chasing property ‘in- three:

months, - six months, a year,

" those interested in commercial

property and so on,

By categorizing .clients and
keeping detailed information on
them, Weiler can now refer to-
his data base and match appro-
priate clients with available
properties more quickly’ and
easily. - B

Like a growing number of
realtors, Weiler has turned to
computerization to help run his

" company more efficiently an

more profitably. :
“The computer helps me keep

“in contact with all my clients,”

Weiller says. To do this, he uses
a customized version of “Real.
Quick” in conjunction with “Q &
A.” He can then program his
computer 1o remind him when
it’s time to telephone clients, Or;
his computer can assist him
with wriiten correspondence.-
For example, it easily generates
form letters that keep clients up

- to date on their escrows.

Overall, Weiler says, his com-
puter has made it easier for him
to handie more clients and, in
turn, do more business.

" Although computers are not
new to the real estate indus-
try—for more than a decade,.

. agenis have had access to com- .

puterized versions of the Multi-
ple Listing Service (MLS)—in
recent years there has been a

* substantial increase in the num-

ber of real estate professional
who use computers. :
According to a 1990 nation-

‘wide survey conducted by the

National Assn. of Realtors
(NAR), 78% of real estate firms
use computers, In comparison,
firms with computer capability
amounted to only 44% in 1983,
55% in 1984, 59% in 1985 and
65% in 1986, Locally, of the
1,200 realty offices that are
members of the San Fernando
Valley Board of Realtors, 86%
of those offices are now using
computers in some capacity.
(The SF'V board has 8,500 indi-

vidual members.)
Among Los Angeles' largest
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